2016 media kit
TOMORROW’S IDEAS FOR TODAY’S BUSINESS

Strategize Magazine’s
mission is to enlighten,
engage and entertain its
readers through thoughtprovoking content geared
towards the C-Suite
business professional.

By way of both print and online avenues, we strive to empower our readers in their efforts
to gain valuable insight by showcasing notable success stories and highlighting strategic
business and best-practice methodologies. For our advertisers, we look to promote a forum in
which to showcase their business, product or service in front of a qualified, decision-making
readership. In doing this, we target the people who influence purchasing decisions to provide
the best return on investment for your advertisement.

2016

That’s the key concept behind Strategize Magazine. By
interviewing successful business executives—from middle
managers to CEOs—we bring you the real story behind some of
the most successful businesses in North America.
Our mission is to identify organizations that are leading the way
in business by combining solid strategy with innovation and
creativity. Armed with insights from business decision-makers,
our readers can forge ahead with real solutions to the challenges
they face in the business world every day.
Strategize covers key market segments across a broad scope. In
the last year we’ve featured major names such as Disney Store,
Caesars Entertainment, JetBlue, Jack Daniels and TaylorMade, to
name a few. Also featured have been a whole slew of exceptional
healthcare companies, real estate developers, manufacturers
and distributors, franchisers, and public-sector organizations
including school systems and utilities.
From scrappy startups to billion-dollar behemoths, Strategize
covers companies of all sizes and types. Our readers can glean
knowledge from a wide variety of sources to create a complete
picture of business philosophies.
With an uncertain economic outlook it’s more important than
ever to uncover what managers are doing today to create growth,
drive profitability and find new avenues for success. Strategize
is a roadmap that can help turn a business vision into reality.

2016

Strategize’s unique
editorial focus on senior executives

makes your media buying activities easier, offering direct
access to this highly influential sector. We produce carefully

mission

targeted content to inspire and inform, reaching executives
at a time when they are most involved and engaged.

2016

Q1 - SPRING 2016
Sales Deadline:

03/07/16

Copy Deadline:

03/14/16

Cover:

Economic Development

Industry Spotlight:

Transportation and Infrastructure

Special Feature:

Our Digital World

HR/Operational:

HR Tech

Highlight Sections:

Capital Investments

Q2 - SUMMER 2016
Sales Deadline:

06/06/16

Copy Deadline:

06/13/16

Cover:

Green/Sustainability

Industry Spotlight:

Manufacturing

Special Feature:

Production Perfection

HR/Operational:

Recruiting and Retaining Top Talent

Highlight Sections:

Retail

Q3 - FALL 2016
Sales Deadline:

09/05/16

Copy Deadline:

09/12/16

Cover:

Real Estate and Construction

Industry Spotlight:

Oil & Gas

Special Feature:

2016 US Presidential Election

HR/Operational:

Improving Leadership & Development

Highlight Sections:

Senior Living

Q4 - WINTER 2016
Sales Deadline:

12/05/16

Copy Deadline:

12/12/16

Cover:

Entertainment and Travel

Industry Spotlight:

Casino and Hospitality

Special Feature:

The Year Ahead: 2017

HR/Operational:

Mastering HR Processes

Highlight Sections:

Food and Beverage

DISCLAIMER: These dates are correct at the date of release but may be subject to change without notification.
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Truly successful businesses recognize

that if they are to thrive rather than just survive in today’s marketplace, they must start with a
plan. They must propose, plan, and prepare their way to success.

READERSHIP
13.5% Western U.S. | 19% Midwestern U.S. | 14.5% Northeastern U.S. | 17% Southern U.S.
8.5% Western Canada | 9.5% Central Canada | 18% Eastern Canada
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ADVERTISING
COLOR RATES		1X		2X		3X		4X
2-Page Spread		$15,195 		$14,195		$13,195		$12,195
Full Page			$8,170		$7,570		$6,970		$6,170
1/2 Page Island		$5,825 		$5,475		$5,125		$4,825
1/2 Page			$5,110		$4,760		$4,410		$4,110
1/4 Page			$3,695		$3,345		$2,995		$2,695
BLACK & WHITE		1X		2X		3X		4X
2-Page Spread		$12,995		$11,895		$9,995		$8,995
Full Page			$6,670		$6,370		$6,095		$5,670
1/2 Page Island		$4,825		$4,525		$4,195		$3,825
1/2 Page			$4,110 		$3,810		$3,595		$3,110
1/4 Page			$2,695
$2,395		$1,995		$1,695
COVER POSITIONS
Inside Front
Inside Back
Outside Back

1X		
$9,500		
$9,500		
$10,000		

2X
$8,500
$8,500
$9,000

3X		
$8,250		
$8,250		
$8,750		

4X
$8,000
$8,000
$8,500

Terms And Conditions
The following conditions apply to every advertisement submitted to Avenir Publishing:
No change to these terms is valid unless Avenir Publishing
expressly agrees in a signed writing. All representations to the
advertiser or agency are included within this document. The
state and federal courts located in Chicago, Illinois shall provide
exclusive jurisdiction and venue over any claim regarding this
agreement, unless both parties agree to arbitration. The laws of
the state of Illinois shall be applicable to all contracts performed
completely within Illinois.
Avenir Publishing may refuse to publish any advertisement at
its own discretion for reasons including, but not limited to, content Avenir Publishing believes subscribers may find objectionable. If Avenir Publishing refuses to publish an advertisement,
the advertiser must pay for advertising previously published as
though the entire order were completed.
Any advertisement that Avenir Publishing believes may cause
confusion in subscribers as to whether the content is an advertisement must be clearly labeled as an advertisement, and Avenir Publishing may insert “ADVERTISEMENT” as Avenir Publishing believes is necessary.
Advertiser shall only use advertisements for its own organization, product, or service. Only Avenir Publishing can authorize
the use of advertising space. An advertisement accepted by
Avenir Publishing is not an endorsement of the advertiser or any
claims therein.
Requests for placement and positioning may be honored,
but any restrictions are subject to Avenir Publishing‘s discretion unless the advertiser has paid for a specific placement. If
the advertiser cancels any order, fails to fulfill an order, or Avenir
Publishing reasonably believes that the advertiser will fail to fulfill
an order, the advertiser must pay any discounts on previously
published advertisements. If the advertiser fails to provide their
artwork in a timely manner, Avenir Publishing reserves the right
to submit the advertisement copy on behalf of the client.
Orders for front covers, back covers, and single insertions
cannot be cancelled. All other advertisements cannot be cancelled within 30 days of the closing date (e.g. closing date is May
31, cancellation must occur prior to May 1). Advertiser is responsible any costs, including services and materials, relating to the
advertisement incurred prior to cancellation.
Orders for advertisements submitting different rates than
those listed in this media kit may be changed to reflect the rates
in this media kit, and advertiser will be charged accordingly.
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Interest will be charged the lesser of the highest legal rate
on past due balances or 2% per month beginning 30 days from
the date of the invoice. Advertiser agrees to pay costs, including
attorney’s fees, necessary to collect any unpaid charge for any
advertisement.
In the event any third parties are employed to collect any
outstanding monies owed by said business the undersigned
agrees to pay reasonable collection costs, including attorney
fees, whether or not litigation has commenced, and all costs of
litigation incurred.
By submitting an advertisement, advertiser represents that
the content submitted does not violate any applicable law. Advertiser agrees jointly and severally to indemnify and hold harmless Avenir Publishing against any action, liability, loss, claim, or
any other expense, including attorney’s fees, incurred by Avenir
Publishing due to receiving, possessing, copying, printing, distributing, or any dissemination of material supplied by, or created for and approved by, the advertiser.
If Avenir Publishing makes an error or omission in an advertisement, the damage owed by Avenir Publishing is limited to the
amount paid for said advertisement. The advertiser may only
receive a refund if the advertiser has submitted or approved a
proof of the advertisement, and the proof differs from the advertisement. The advertiser is responsible for the production quality
of materials submitted to Avenir Publishing, and the advertiser
is responsible for any charges resulting from changes made to
submitted materials necessitated by advertiser’s failure to meet
Avenir Publishing‘s specifications listed in this media kit. The advertiser must notify Avenir Publishing of any error within 30 days
of receiving an invoice.
All orders placed by an agency acting with authority, bind the
advertiser and agency, including any legal obligations relating to
the advertisement. Avenir Publishing may bill either advertiser or
agency. Billing the agency serves as notice to advertiser. Joint
and several liability shall not be limited by agency receiving the
bill. Advertiser’s liability to Avenir Publishing is not discharged by
paying agency. Disputes between advertiser and agency shall
not affect the rights of Avenir Publishing.
Avenir Publishing owns any copyright in any advertisement it
creates, and the copyrighted material may not be used by anyone but Avenir Publishing without Avenir Publishing‘s prior written consent. All advertisements may be reproduced by Avenir
Publishing in any form of media the issue appears in, whether
the issue is reproduced in whole or in part.

THE OBEROI, MAURITIUS
Royal Villa - Living Room - The Oberoi, Mauritius
(Oberoi Hotels & Resorts)

The Oberoi Spa - The Oberoi, Mauritius
(Oberoi Hotels & Resorts)

Royal Villa Pool - The Oberoi, Mauritius
(Oberoi Hotels & Resorts)

Mauritius, East Africa
Overlooking the pristine blue waters of The Turtle Bay, The Oberoi, Mauritius complements the natural
splendour and beauty of its surroundings. A peaceful and serene abode amidst 20 acres of lush subtropical gardens with the majestic range of green mountains offering a dramatic backdrop, The Oberoi,
Mauritius offers six hundred metres of oceanfront and turquoise lagoon. The architecture of the leisure
hotel takes inspiration from the African and Asian heritage of inhabitants of the island. The endeavour is to
harmonise the interiors and exteriors in that the guestrooms and public spaces seamlessly integrate with
the exotic foliage, trees and flowers.
62
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FALL 2015

SUMMER 2015 $16.00

strategizemagazine.com

“An outdoor atmosphere is where
community tennis needs to build its
groundwork,” says Katrina Adams,
President of the U.S. Tennis Association. “We want to continue to attract
people from all different backgrounds and have a place where they
can come and compete in any of our
community tennis activities. That’s
what inspired the project.”

U.S. Tennis Association
P7
SPRING 2015 $16.00

strategizemagazine.com

20

“In south Texas, we have successful
horizontal wells in the Eagle Ford
Shale plus six other horizons, and
that’s a big differentiator for us compared to others that operate in the
shale says Glenn Hart, President and
CEO of Laredo Energy. “We have all
of those other productive horizons
and they are all just as good, if
not better, than Eagle Ford Shale.
That is significantly different
than most of the Eagle Ford
Shale players in Texas.”

AMES CONSTRUCTION
Meeting the rail demands of North
Dakota’s oil boom

38

GE AVIATION
Company builds a new jet engine
assembly facility right in Purdue
University’s backyard

62

HAPAG-LLOYD (AMERICA) INC.
Merger cements shipping giant’s
place as a leader in the global
industry

In each issue of Strategize,

Eagle Ford Shale
Comstock Resources
P52

Laredo Energy
P58

we’ll clear out the clutter to reveal what’s really relevant.
Our aim is to be your one-stop information source that
brings the reader to the boardroom, following the national
trends that affect business today, and the innovations of
12

VOSS AUTOMOTIVE INC
An all-around innovator

28

EMERSON CLIMATE
TECHNOLOGY
New Innovation Center Focused
on Tomorrow’s Needs and Today’s
Applications

our most provocative business leaders.

40

DR. PHILLIPS CENTER
FOR THE PERFORMING ARTS
The next generation of performing
arts spaces

2016

Strategize offers practical
advice on formulating a
roadmap to success

FALL 2015

strategizemagazine.com

“We are always looking at ways to enhance our spaces, from product and
material lifecycle, to efficiency, to
design aesthetic and functionality.”
says Thomas Gannon, Vice President
of Global Design and Construction
for American Express “With all of our
projects, we focus on driving process
improvements from design through
construction.”

and highlights a wide array of topics, trends, strategies and

case studies from a broad section of dynamic industry sectors.
American Express
P36

10

TRUE VALUE CO
Collaboration, sound relationships
take precedence over typical demand-supply approach to vendors

24

ACE HARDWARE
Center for Excellence educates
noncompetitive companies on
providing optimal service

28

SWEETFROG
PREMIUM FROZEN YOGURT
Frozen yogurt company experiences rapid growth, looks ahead
toward future expansion efforts

product spotlight
LUXURY GIFT IDEAS

01

02

03

04

Aervana Electric Wine Aerator
Aerating the wine is important. Each wine has a life
of its own. Open a bottle and you can experience
the changing flavors as the wine opens up. Aervana
offers superior results and is easy to use, as you
like, as a white or red wine aerator. With a push of a
button, the Aervana can provide aeration to a whole
bottle or single glass in just a few seconds. So clean
and simple – no lifting, aiming, holding, or spilling.
$99.98 | www.aervana.com

A5 memobottle
The memobottle is a slim line premium water bottle
designed to slide into your bag next to your laptop
and books. Designed with an aim is to reduce the
number of single use bottles being produced and
littered into our environment, they are extremely durable and even BPA-free.
$25 | www.memobottle.com

Rhodia Webnotepad
The Rhodia Webnotepad is a handsome flip style
notepad with perforated sheets and recessed
elastic closure and 90g ivory paper. Available in 3
sizes and 2 colors, the pads contain 96 sheet for
your note taking pleasure. They are either lined or
dot grid pages with an Italian leatherette cover and
inside pocket for miscellaneous notes and cards.
$26 | www.rhodiapads.com

Screwpop Wrench
Screwpop’s Wrench is possibly the world’s most
compact multi-tool design ever. At a size measuring slightly larger than a standard house key, the
Wrench incorporates a variety of useful tools - integrated into one mind blowing design. Designed for
maximum utility, the easy-to-hold Wrench champions minor repair needs in minutes.
$6.95 | www.screwpoptool.com

05

06

07

08

Black Titanium Nitride Bullet Space Pen with
Celtic Knot Design
The Fisher Bullet Pen was developed for NASA’s astronauts and it is still used in all manned space missions. It writes upside down, underwater, in extreme
heat or cold and over grease. The titanium nitride
coating is one of the finest and most durable finishes covering any writing instrument. The Fisher Bullet
is still one of the most popular pens with consumers.
$95 | www.spacepen.com

Maker’s Mark 650 Cigar
The Original Bourbon Seasoned Cigar by Ted’s is
hand-dipped in Maker’s Mark signature red wax.
Handmade in the Dominican Republic, it has an Ecuadorian Sumatra wrapper, U.S. Connecticut binder
and premium long-leaf Dominican Republic filler. It is
sealed in an airtight tube for freshness and requires
no humidification.
$12 | www.tedscigars.com

Tile
Tile is a tiny device that you can attach, stick or drop
into any item you don’t want to lose, such as your
briefcase, keys, or even your child’s backpack! If
lost, use the accompanying Tile app to easily locate
where your item is on a map. Even when you’re out
of range of your lost item, Tile crowdsources the
network of all other Tile users to be on the lookout for your item - essentially forming an “invisible
search party.”
$25 | www.thetileapp.com

Tomatin 18 Year Old
The multi award-winning Tomatin 18 year old is
initially matured in American Oak casks before
being finished in Oloroso Sherry butts prior to bottling. This world class Highland malt is packed full
of sweet honey and oaky flavours which, on the
palate, develop into a hint of dark chocolate with
a citrus bite. It leaves you with a long, swet and
slightly dry finish.
$59.99 | www.tomatin.com
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AECOM
Albi Homes Ltd.
Ameron International
American Express
Anheuser Busch Media Group
Balfour Beatty
Beck Design
Benjamin Moore Paints
BIC Corporation Inc
Black & Decker
Burns & McDonnell
Canac Inc
Cisco
Citi Smith Barney
Citizens Bank
Clark Builders
Clear Channel Outdoor
Del Monte
Design Collective
Ecomark
Edwards & Zuck PC
Ferguson Enterprises
Fox Video
Freudenberg
General Electric
Genie Industries
Goodyear Tire & Rubber Co.
Grubb & Ellis
Heineken USA
Hensel Phelps
Honeywell
Hoshizaki America
Hunt Construction
Ingersoll Rand
Intrawest
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Jacobs Engineering
Kohn Pedersen Fox Associates
Konami Gaming
KONE
LaFarge Gypsum Canada
Ledcor Constructors
Marriott Hotel
Michelin
Nemetz (S/A) & Associates
Newmark Homes LLC
Otis Elevator
Panasonic Canada
Paric corporation
PCL Construction Management
Pellow Architects
Perkins + Will
Phillips Co.
PricewaterhouseCoopers
Procter & Gamble
Royal Bank of Canada
Ryder Systems
Samsung
Sharp Electronics of Canada
Skanska USA
Skidmore Owings & Merrill
snc lavalin
Snelling
Stantec
Speedo USA
Starwood Hotels
Tamko Building Products
The Coca-Cola Company
Transdev North America
Turner Construction
TXN Logistics

Tomorrow’s Ideas For Today’s Business

Essential Business Products
With Advanced Technology
The Sharp business product line has been carefully developed to offer an array of options, features and
capacities for companies big and small with the advanced technology, performance and quality you expect.
With products that capitalize on innovation, Sharp imagers utilize award-winning technology that increases
efficiency and enhances system reliability.

Sharp is proud to be Chartwell Seniors Housing REIT’s
vendor of choice for all of their business product needs.

2016

ADVERTISING
SPECIFICATIONS
Magazine Size 8.5” x 11”

2-Page spread
Trim Size
Bleed**		

1/2 Page horizontal
7.273”w x 4.667”h

1/2 Page vertical
3.551”w x 9.5”h

File Submission Specs:
file types:
resolution:
mode:		
fonts:		
file submission:

Full Page

17”w x 11”h
17.5”w x 11.25”h

Bleed**		
Trim Size
Live Area**

8.75”w x 11.25”h
8.5”w x 11”h
7.5”w x 10”h

1/2 Page island

1/4 Page

4.626”w x 7”h

PDF
300dpi and at 100% of output size
CMYK
all fonts must be embedded or supplied
https://dropbox.yousendit.com/AvenirPublishing

File sizes:

The file sizes can reflect the print quality of a JPEG. Most high
resolution images should be between 1 and 2 mb in size.

Paper Stock Specs:

- Print on high-quality matte finished paper
stock, creating a perfect bound publication.
- 4-color; 8.5” x 11”.
- 70lb paper stock for interior pages, heavy 92lb
matte laminated paper stock used for the cover
affording us the use of bold, bright colors on
subsequent pages.

**.25” inside the trim size to insure that no important information is cut off in the event of a miss-cut

2016

3.551”w x 4.667”h

EVERY ISSUE IS NOW AVAILABLE
ONLINE WITH INTERACTIVE CAPABILITIES

WINTER 2014 $16.00

strategizemagazine.com

“This telescope has a big aperture,
so you can see very faint objects, but
also very bright objects that are very
far away,” says Gary Sanders, Project
Manager for TMT. “This means that
you can study the oldest objects because the universe is expanding and
the oldest objects are furthest away.
You can look back in time and see the
farthest reaches of the universe. All
of that is helped by the big diameter
of the telescope.”

TMT International
Observatory LLC
P10

26
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COPPER & KINGS
A newly opened brandy distillery
is shaking things up in Louisville,
Kentucky, and beyond

34

BUILD BELLEVILLE
Ontario town updates infrastructure
in hopes of attracting new residents
and businesses

10

58

COVER story

WISP RESORT
Year-round resort adds
energy-efficient updates

TMT INTERNATIONAL OBSERVATORY LLC
New project will allow researchers to get deeper and clearer
looks into space

simulated.

06 MARKET WATCH
07 TRANSIT SPOTLIGHT,
VIA METROPOLITAN TRANSIT
Working to give needed overhaul to city’s transit
infrastructure
10 SCIENCE SPOTLIGHT,
TMT INTERNATIONAL OBSERVATORY LLC
New project will allow researchers to get deeper
and clearer looks into space

14 NON PROFIT SPOTLIGHT, SALVATION ARMY
VOL. 8 - ISSUE 4

WINTER
4

FALL 2014 $16.00

strategizemagazine.com

“Customer experience is what we’re
known for, and it’s something
we take very seriously,” says Elissa
Margolis, senior vice president
of Disney Store North America.
“We really do everything through
the eyes of our guests, so it’s all
about engaging with them from
the minute they get into the store.
We talk about their favorite
characters and stories so we
are interacting with them
in ways that are meaningful.”

STRATEGIZE

New Freedom Center to focus on unemployment
and the overall reduction of crime across the city

17 EDUCATION SPOTLIGHT, OLE MISS

New multipurpose facility provides much-needed
upgrade for university’s basketball program

23

50

CITY OF ORLANDO
City’s hard work within short time frame pays off big

WILSON COMPANY
Firm continues award-winning work in Tampa Bay area of Florida

ECONOMIC DEVELOPMENT

INFRASTRUCTURE

HOSPITALITY

23 CITY OF ORLANDO

40 NEW JERSEY TURNPIKE AUTHORITY
Authority makes significant progress on 10year effort on highly traveled roadway

58 WISP RESORT
Year-round resort adds energy-efficient
updates

26 COPPER & KINGS
A newly opened brandy distillery is shaking
things up in Louisville, Kentucky,
and beyond

44 CITY OF CORPUS CHRISTI

60 TRISTAR HOTEL GROUP

28 ALLETE/PALM COAST HOLDINGS

REAL ESTATE

City’s hard work within short time frame
pays off big

Developer continues work at Palm Coast
master-planned community

30 NORTH AMERICAN
CONSTRUCTION GROUP
NACG works on Fort Hills oil sands project

32 AMERICAN DRIVELINE SYSTEMS
AAMCO develops training center
to maximize employee education
34 BUILD BELLEVILLE

Ontario town updates infrastructure
in hopes of attracting new residents
and businesses

New pipeline system accommodates
growth and diversifies water supply

48 THE SPRINGS LIVING

Developer creates better senior
communities for aging population

50 WILSON COMPANY

Using technology to turn traditional hotel
management on its head

62 NAVAJO NATION GAMING
ENTERPRISE
Expanding gaming operations in Arizona,
New Mexico

64 SUN PEAKS RESORT

Unique structure allows for new
opportunities at resort

Firm continues award-winning work
in Tampa Bay area of Florida

52 ROWLEY PROPERTIES
A local property development
and management firm plans to transform
a suburb with a new hotel
54 PUBLIC BUILDING
COMMISSION OF CHICAGO
Specialist agency works on key
developments for public library, children’s
advocacy organizationand management
firm plans to transform a suburb
with a new hotel

WINTER 2014

INTERIOR DESIGN

68 DAWSON DESIGN ASSOCIATES

Studio with a focus in hospitality design
brings passion for art and themes to two
Pacific Northwest hotels

70 FLICK MARS

Leveraging rich regional influences
to elevate hotel to a new level

WINTER 2014

STRATEGIZE

5

Profile your company, product, news
or service in Strategize Magazine. We can
structure content to maximize your visibility and exposure, while ensuring an 'evergreen'

Disney Store
P28

19

CENTURY CASINOS
The First Casino And Horse Racing
Venue That Calgary Has Seen In
Nearly A Decade

36

TAYLORMADE GOLF
New Facility Promotes Growth
And Manufacturing Efficiency

43

MAHINDRA USA
Strong Relationships And Quality
Enables Impressive Growth

nature to the coverage by guaranteeing three month's coverage in print and a year's
coverage online.

WWW.STRATEGIZEMAGAZINE.COM
2016
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